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BEHAVIORAL CHANGES OF GENERATION Z IN THE DIGITAL ERA:
A REVIEW FROM THE PERSPECTIVE OF LANGUAGE,
RELIGION AND CULTURE

Annomauus. Pacnpocmpanenue yughposvlx mexmonocuii KOpeHHvIM 00pa-
30M UBMEHUIO0 CROCOObL 83AUMOOCIICMEUS, NOBCOCHUA U OCMbBICICHUA HCUHU NO-
Kojienusa Z, NOCKONbKYy IMo NOKOJIeHUue ¢ panHezo 803pacma 2iye0Ko nozpyiceno
8 uugposyw cpedy. B amoit cmamwe uccnedyromcesn uzmenenus ¢ no6eOeHuU noKo-
nenus Z 6 uyu@ppoeom Koumekcme, yOeasAemcsas 0C000e GHUMAHUE SA3bIKOBHIM
HPAKMUKAM, PeTUCUO3HOUI AKMUBHOCHU U KYJ1bmYpHOU opuenmayuu. OcHogviga-
ACb HA MUWAMEIbHOM 0030pe Tumepamypbl, UCCAE008aAHUE KPUMUYUECKU 0000uia-
em HeoasHue MedCOUCUUNTUHAPHbBIE UCCe008AHUA, NOCE6AUICHHbIE OHJIAIH-
KOMMYHUKQuuu, uu@poeoii peaucuosHocmu u @opmuposanuro KyJjabhnypHOou
uoeHmuynocmu cpeou nokonenusn Z. Qo630p nokaszvieaem, umo uugposeoe npo-
CHPAHCMEO U3MEHU0 A3bIKOBOE NOoGeOeHUe 0,1a200apa CMeuleHUI0 A3blK08, 00-
MUHUPOGAHUIO HEPOPMAILHBIX CHOCOD08 BbIPANCEHUA MHEHUI U 00Jlee YaACHbIM
MENCKYJIbMmYPHbIM 0O0menam. B penuzuosnoit cghepe uyugpposwvie cpeocmea macco-
601l UHpOpMayUu UBMEHUIU MOOETU PETUZUOZHOCHU, UHMEPRPEMAayuu 8epoesa-
HUll U hopmuposanus UOEHMUUYHOCIMU, PACUUPUE 0OCMYN K PEIUCUO3ZHOMY KOH-
menmy. C KyaomypHoll mouKku 3peHus, nokoaenue Z 0eMoHCcmpupyen noevluieH-
HYIO 80CHPUUMYUBOCHL U CHOCOOHOCHIL A0ANMUPOBAMBCA K 2100AbHBIM KY/lb-
MYPHbIM MeYeHUAM, YMo NPUGOOUmM K CUOPUOHOMY KYJIbMYPHOMY CAMOBbIPACe-
HUI0, MPancgopmayuu cOyUAILHLIX YCI06HOCMEN U NOABIEHUI0 HOBbIX N0BE)EeH-
yeckux Hopm. B mo jce epema ymu uzmenenus noporcoarom npoodyemol, CéA3aAH-
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Hble ¢ COXpaHeHuem KylbmypHO20 HACIe0Us, NO00EPIHCAHUEM IMUUECKUX CHIAH-
0apmog u 00CMUNCEHUEM NOC1e0068AMeNbHO20 PAZCUMUA UOeHMUUHOCImU. Ima
cmampsa NOOUEPKUGAen GANCHYIO POlb UUPPOBOU cPAMOMHOCHU, MEHCKYIbmYD-
HOUl KOMnemeHuuu u IMuiecKo2o odpa3oeanusn ¢ obecneueHuu cOAIAHCUPOBaH-
H020 nogeedenusn nokonenus Z. B koneunom cueme nosiyuennvie pezyibmanivt no3-
801A110M 271Y0XHCe NOHAMb, KAK UUPPoeas mpanchopmanus nepecekaemcs ¢ A3vl-
Kom, penuzueil u Kyibmypoul 60 6I1UAHUU HA NOBEOCHUE COBPEMEHHOI MOJI00EIHCU.

Abstract. The expansion of digital technologies has fundamentally altered
the ways in which Generation Z interacts, behaves, and constructs meaning, as this
generation is deeply immersed in digital environments from an early age. This arti-
cle investigates behavioral shifts among Generation Z within the digital context by
focusing on linguistic practices, religious engagement, and cultural orientation.
Adopting a qualitative literature-based review, the study critically consolidates re-
cent interdisciplinary scholarship addressing online communication, digital religi-
osity, and cultural identity formation among Generation Z. The review demon-
strates that digital spaces have reshaped linguistic behavior through the blending
of languages, the dominance of informal modes of expression, and more frequent
cross-cultural exchanges. In the religious domain, digital media has redefined pat-
terns of worship, belief interpretation, and identity negotiation by broadening ac-
cess to religious content, while simultaneously creating risks associated with frag-
mented understanding and contested values. From a cultural perspective, Genera-
tion Z shows heightened exposure and adaptability to global cultural currents, re-
sulting in hybrid cultural expressions, transformed social conventions, and new
behavioral norms. At the same time, these shifts generate challenges related to sus-
taining cultural heritage, maintaining ethical standards, and achieving coherent
identity development. This review emphasizes the critical role of digital literacy, in-
tercultural competence, and ethical education in promoting well-balanced behav-
ioral outcomes among Generation Z. Ultimately, the findings offer deeper insight
into how digital transformation intersects with language, religion, and culture in
influencing contemporary youth behavior.

Knioueevie cnoea: noxonenue Z, yugpoeas noxa, A3vlKoeoe nogeoenue,
uugposas penuzus, Kya1omypHaa UOeHMUYHOCMb.

Keywords: Generation Z, digital era, language behavior, digital religion, cul-
tural identity.

1. Introduction

Generation Z (Gen Z), commonly defined as individuals born between 1997
and 2012, represents the first generation to grow up fully immersed in digital tech-
nology, over 95% of Gen Z globally own smartphones, and more than 90% use social
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media daily, making digital interaction central to their cognitive, social, and behav-
ioral development [4].

Digital environments do not merely serve as tools for communication but func-
tion as primary spaces for identity construction, value negotiation, and social partici-
pation. Consequently, understanding Gen Z’s behavioral changes requires an integra-
tive framework that connects language use, religious engagement, and cultural orien-
tation

Background of the Study

Globally, social interactions, communication styles, cultural identities, and re-
ligious traditions have all been fundamentally changed by the rapid advancement of
digital technology. This shift is especially noticeable among Generation Z, whose be-
havioral habits are very different from those of earlier generations due to their up-
bringing in a digitally saturated society. Their communication, identity expression,
and interpretation of cultural and religious values have all been profoundly impacted
by their exposure to social media, instant communication technologies, and interna-
tional digital information. It is essential for anyone involved in education, religion,
and cultural preservation to comprehend these behavioral shifts.

Linguistically speaking, Generation Z's use and construction of language have
changed as a result of digital communication platforms. The widespread usage of
emoticons, memes, abbreviated idioms, and platform-specific dialects has encouraged
new language patterns that prioritize contextual meaning, originality, and brevity. In
addition to facilitating quick communication, these linguistic advancements also sup-
port code-switching patterns and hybrid language forms that combine regional lan-
guages with influences from throughout the world. Recent research demonstrates how
Generation Z users' social interaction and communication norms are impacted by the-
se changing digital language habits [15, 7, 3].

In the realm of religion, digitalization has transformed the ways in which Gen-
eration Z engages with faith-based content and religious communities [12, 11, 15].
Online sermons, religious influencers, and digital faith-based communities have
emerged as significant sources of spiritual content, often supplementing or replacing
traditional religious instruction. While digital platforms offer broader access to reli-
gious knowledge, they also expose young users to selective interpretations and misin-
formation, which can influence religious commitment and identity. Research in this
area shows that digital media’s dual role — as both enabler and disruptor of traditional
religious practice — poses unique challenges for maintaining depth in religious under-
standing and ethical engagement.

From a cultural perspective, the digital era fosters rapid cultural exchange but
also disrupts local traditions. Generation Z is continuously navigating between global
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digital culture and local cultural identities. On one hand, digital platforms encourage
cultural creativity and the reimagining of traditions; on the other hand, they can
weaken cultural rootedness and reduce appreciation for local values. Research on cul-
tural identity among Gen Z indicates that digital influences shape not only lifestyle
choices but also collective cultural values, leading to dynamic processes of cultural
adaptation and reinvention [8, 21, 9].

Although there is a growing body of research on Gen Z’s engagement with dig-
ital technologies, much of the existing literature tends to address individual domains
— such as communication, religion, or culture — in isolation. There is a notable gap in
interdisciplinary research that integrates these perspectives holistically to comprehen-
sively understand how digitalization influences Generation Z’s behavior across mul-
tiple domains simultaneously. By adopting such an integrative lens, we can better ap-
preciate the complex ways in which language, religious experience, and cultural iden-
tity intersect and evolve in response to digital environments.

Therefore, this systematic review aims to synthesize recent literature examin-
ing Generation Z’s behavioral changes in the digital era from the combined perspec-
tives of language, religion, and culture. This interdisciplinary approach not only ad-
vances theoretical understanding but also informs educational strategies, religious
engagement, and cultural policy initiatives that are responsive to the lived realities of
Generation Z in a digital age.

2. Methodology

This study adopts a qualitative literature-based review approach. Academic
sources were selected based on the following criteria: Publication between 2022-
2025, Peer-reviewed international journals, focus on Generation Z, digital behavior,
language, religion, or culture. The review synthesizes findings from linguistics, soci-
ology, religious studies, and cultural studies to identify dominant behavioral trends
and emerging challenges.

3. Result

A. Digital Environment and Generation Z Behavior

Recent global data illustrates the intensity of Gen Z’s digital engagement

No Aspects Amount of time/% Source
1 Average daily internet use  7-9 hours [22]

2 Primary platforms YouTube (95%), Instagram (86%), TikTok (82%)

3 Cross-cultural interaction  68% of Gen Z report interacting regularly with people [10]

from different cultural backgrounds online

These patterns indicate that digital spaces operate as behavior-shaping ecosys-
tems, rather than neutral communication channels. Digital platforms function as so-
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cio-technical ecosystems that actively structure user behavior. Rather than serving as
neutral channels for communication, digital spaces embed algorithmic governance,
affordances, and normative cues that influence interaction patterns, identity construc-
tion, language use, and value formation. Consequently, user behavior in digital envi-
ronments is shaped through continuous interaction between technological design and
social practice.

B. Linguistic Behavioral Changes

1. Digital Language Practices
Research consistently shows that Gen Z demonstrates:

Feature Description Examples of Words / Expressions

Slang & Creativity [6] Inventing new, rapidly baper (bawa perasaan), gengges (annoying), receh
changing terms (not funny / trivial), bestie, spill, ngadi-ngadi, julid

Code-Mixing & Shift Blending languages within "Aku literally capek banget today", "No comment

2] posts sih, terlalu cringe", "Mood-nya off dari pagi"

Platform-Specific Short-form, emoji usage, LOL, TBH, IDC, FWIW, wkwk, hehe, &, &, @ (to

Styles [13] abbreviations express irony or humor)

Identity & Communi- Language as social partici- bestie, slay, era, main character, healing, anak ske-

ty Marking [14] pation na, sobat misqueen

Pragmatic Politeness New norms in speech izin reply, maaf spam, no offense ya, CMIIW, re-

Online [17] choice spect, pls jangan salah paham

Global Influences [16] Multilingual adaptation & POV, relatable, plot twist, canon event, soft spoken,
content borrowing red flag, green flag

A study by [19] confirms that digital discourse encourages linguistic creativity
but also challenges traditional academic and formal language norms. Through infor-
mal, multimodal, and hybrid language practices, digital discourse encourages linguis-
tic inventiveness. Traditional academic and formal language norms, which place an
emphasis on standardization, clarity, grammatical precision, and register appropriate-
ness, are also challenged by these practices. Therefore, learners' sensitivity to con-
text-specific language use may be weakened by the growing use of digital communi-
cation, especially in academic settings.

2. Cross-Cultural Linguistic Exchange (CCLE)

Digital platforms intensify exposure to global English varieties and intercultur-
al communication. According to [18], Gen Z users are more tolerant of non-native
English forms, redefining notions of linguistic correctness and identity. This state-
ment suggests that Gen Z’s extensive engagement in global digital communication
has led to greater acceptance of non-native English varieties. Consequently, tradition-
al native-speaker norms are being challenged, as linguistic correctness is increasingly
defined by intelligibility, inclusivity, and identity construction rather than adherence
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to standardized forms. This reflects a broader shift toward World Englishes and Eng-
lish as a Lingua Franca (ELF) perspectives.

The examples of CCLE
No Aspect Countries Words The use
1 Borrowed Words  English POV used worldwide on TikTok to
Across Cultures frame personal narratives
Korean Hallyu used by non-Korean Gen Z to
refer to Korean pop culture
Japanese Otaku globally used to describe anime
or fandom enthusiasts
Arabic/Islamic term Hijrah used digitally to express moral or
lifestyle change
2 Code-Mixing in “Aku  lagi
Online Commu- burnout
nication banget from
work.”
“This song
tuh  benar-
benar heal-
ing.”
“No offense
ya, tapi itu
red flag.”
3 Cultural Slang African American Slay meaning “do very well”
Crossing Borders ~ Vernacular English
origin
Bestie used globally to signal closeness
Cringe adopted across cultures to express
embarrassment
Indonesian slang Receh used by diaspora communities
online
4 Memes as Lin- “This is fi- meme used worldwide to express
guistic-Cultural ne” stress
Exchange Indonesian memes mixing Eng-
lish captions with local humor
Anime meme “Yamete used humorously by non-
kudasai” Japanese users
5 Religious & Ethi- Astagh- used humorously or seriously in
cal Language in firullah non-Arabic contexts
Digital Contexts MasyaAllah  used in comment sections world-
wide
Sanskrit/Buddhist Karma used casually to mean “conse-
origin quences”

3. Religious Behavioral Shifts in Digital Spaces

3.1. Digital Religiosity
Digital religiosity refers to the ways religious beliefs, practices, identities, and
communities are expressed, negotiated, and transformed through digital technol-
ogies such as social media, mobile apps, websites, and online platforms. It highlights
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how religion is no longer confined to physical spaces (mosques, churches, temples)
but increasingly operates within online and hybrid (online—offline) environments.

No Aspects Activities Examples
1  Core Meaning of Practicing religion online sermons, Qur’an or Bible apps, virtu-
Digital Religiosity online al prayer groups
Constructing religious bio statements, hashtags like #Hijrah, #Mus-
identity digitally limTok, #ChristianY outh
Engaging in religious commenting, debating, sharing religious
discourse content
Experiencing spiritu- Prayer and dhikr apps, Qur’an, Bible, or
ality mediated by Bhagavad Gita apps, Meditation and mind-
technology fulness apps
2 Key Characteristics Mediated Practice Live-streamed khutbahs and worship ser-
of Digital Religiosity vices, Religious reminders via Instagram,
TikTok, or WhatsApp, Al-powered prayer
schedules and dhikr apps
Personalization = and Which religious influencers to follow,
Individual Authority Which interpretations align with their beliefs
This often shifts authority from traditional
institutions to individuals and online
preachers.
Participatory and In- Posting reflections, da’wah videos, or testi-
teractive monies Engaging in comment-based theo-
logical discussions
Hybrid Sacred Space  Religious messages appear alongside
memes, entertainment, and commercial con-
tent, Faith is integrated into everyday digital
life
3  Digital Religiosity Visual and short- TikTok da’wah, Instagram reels
among Generation Z form

Emotion-driven

stories of  hijrah, self-

improvement

repentance,

Identity-based

religion as lifestyle and moral branding

Peer-influenced

rather than institution-led

The way people "live their religion" online through screens, platforms, and dig-
ital interactions is known as "digital religiosity," and it reshapes identity, authority,
and faith.

4. Cultural Orientation and Identity Transformation

4.1. Hybrid Cultural Identity
Gen Z demonstrates high cultural adaptability:

72% identify as having a "blended" or "hybrid" cultural identity [20]
Digital culture promotes global trends while reshaping local traditions

This results in glocalized behavior, where global values are adapted to local contexts.
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[1] emphasizes the urgency of integrating cultural literacy into digital education
frameworks.

Aspect Statistical Data Year Source
Smartphone Owner- 95% of Gen Z 2024 (1)
ship globally
Average Daily Inter- 7-9 hours per 2024 [22]
net Use day
Social Media Usage  Over 90% daily 2023 [10]
usage
Online Religious En- 64% access reli- 2022 (27)
gagement gious content
online
Cross-Cultural 68% interact 2023 [10]
Online Interaction with other cul-

tures online

5. Discussion

The intersection of language, religion, and culture in digital environments re-
veals interconnected behavioral shifts: because social media platforms serve as ven-
ues for the convergence of linguistic inventiveness, religious expression, and cultural
values, the junction of language, religion, and culture in digital contexts exposes in-
terrelated behavioral alterations among Indonesian Gen Z. Religious terminology like
hijrah, masyaAllah, and astaghfirullah are often incorporated by Gen Z users into
hybrid, code-mixed digital language, expressing both cultural identity and global dig-
ital influences. Peer-mediated and performative forms of belief formed by platform
norms, visibility, and algorithmic feedback are replacing institutionally led religion,
according to these practices.

In digital connections, language choices not only express cultural and religious
affinity but also redefine moral norms through public discourse instead of official au-
thority. As a result, traditional boundaries of linguistic correctness, cultural norms,
and religious practice are redefined as Gen Z's religious identity becomes fluid, pub-
licly negotiated, and entangled with digital culture [17, 16, 19, 18].

Without adequate digital literacy and intercultural competence, these transfor-
mations risk producing fragmented identities and weakened value systems. rapid digi-
tal transformations — such as changes in language use, cultural interaction, and reli-
gious expression in online spaces — do not automatically lead to positive develop-
ment. When individuals lack digital literacy (the ability to critically evaluate, inter-
pret, and responsibly use digital content) and intercultural competence (the ability to
understand, respect, and navigate cultural and value differences), these transfor-
mations may instead result in fragmented identities and weakened value systems.

Fragmented identities occur when individuals adopt multiple, inconsistent be-
liefs, behaviors, or self-representations across different digital platforms without re-
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flective integration. Meanwhile, weakened value systems emerge when moral, cultur-
al, or religious principles are shaped more by algorithms, trends, and peer validation
than by critical understanding or grounded ethical reflection.

6. Conclusion

This review highlights that Generation Z’s behavior in the digital era is charac-
terized by linguistic innovation, digitally mediated religiosity, and hybrid cultural
identities. While digital transformation offers unprecedented opportunities for expres-
sion and connection, it also presents serious challenges related to ethics, cultural sus-
tainability, and identity coherence. Educational institutions and policymakers must
prioritize digital ethics, intercultural competence, and value-based education to foster
balanced behavioral development among Generation Z.

Digital technologies have a significant impact on how Generation Z behaves in
terms of language, religion, and culture. Digital environments reconfigure religious
engagement through mediated participation and personalized meaning-making, while
also facilitating language hybridity, informal communication habits, and increased
cross-cultural interaction. In terms of culture, Generation Z is more receptive to in-
fluences from throughout the world, which results in hybrid cultural expressions and
changing social standards.

Critical issues are also brought about by these changes, such as fractured iden-
tity development, the deterioration of frameworks for shared values, and conflicts be-
tween exposure to the world and cultural continuity. In order to navigate digital
worlds in a thoughtful and responsible way, this study emphasizes the significance of
enhancing digital literacy, intercultural competency, and ethical education. In increas-
ingly complicated digital ecosystems, these skills are crucial for encouraging Genera-
tion Z to build a cohesive identity and behave in a way that is consistent with their
values.
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